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Market Assessment (Observation and Traders’ Survey) 
	Date
	

	Name of the Market
	

	Name of the District
	



· Geographic location of the market: 

	
	Code

	1=Primary, 2=Secondary
	

	
	

	Frequency:  1.Daily, 2.Weekly, 3. Monthly
	


	Type of market infrastructure:
[tick all that apply]

	1 Temporary make shift structure
2 X Permanent open structures
3 X Adjoined individual shops
4 Other__________



	Number of stalls/shops

	Food
	

	WASH
	

	Kitchen
	

	Mattress and blanket
	

	Shelters
	

	Hygiene
	

	Education
	




	Approximate buyers for food (daily)

	
	Total
	Male%
	Female%

	Food
	
	
	

	WASH
	
	
	

	Kitchen
	
	
	

	Mattress and blanket
	
	
	

	Shelters
	
	
	

	Hygiene
	
	
	

	Education
	
	
	

	
	
	
	




· No of people with disability access critical market systems in crisis and non-crisis time?





· How do people with disability access critical market systems in crisis and non-crisis time?


· Catchment areas of the market including distances (km)


· Peak and Low commodity marketing months/ seasons
	
	

	Major items
(food, WASH, Shelter, NFI etc) 
	3 Peak marketing months

	3 Low marketing months


	
	Month 1
	Month 2
	Reason
	Month 1
	Month 2
	Reason

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	




Current price levels 
	Commodity
	Local unit of measure
	Price of local unit of measure

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	




· Supply chain system (across different themes)-spatial and temporal both. Any challenges
	Name and Place

	Remarks

	Food
	
	

	WASH
	
	

	Kitchen
	
	

	Mattress and blanket
	
	

	Shelters
	
	

	Hygiene
	
	

	Education
	
	




· What percentage in terms of price is different compared the source? 
	Items
	%

	Food
	

	WASH
	

	Kitchen
	

	Mattress and blanket
	

	Shelters
	

	Hygiene
	

	Education
	







· Who sets the prices at which traders in the markets (gov, big traders, each trader etc?
	Food
	

	WASH
	

	Kitchen
	

	Mattress and blanket
	

	Shelters
	

	Hygiene
	

	Education
	



· Storage facilities in the market 
	Food
	

	WASH
	

	Kitchen
	

	Mattress and blanket
	

	Shelters
	

	Hygiene
	

	Education
	




· Do traders display the prices in markets? 
	Food
	

	WASH
	

	Kitchen
	

	Mattress and blanket
	

	Shelters
	

	Hygiene
	

	Education
	



· Are the displayed market prices easily readable by girls, boys, women and men? 


· Do traders price-discriminate by charging different prices to consumers?


· Are there any traders associations in the markets?



· What are the likely barriers to entry and exit (challenges) in the markets? 


· General or specific risks and uncertainties observed in the market related to security, environment, political, civil strife and other risks/uncertainties

· Are traders willing to participate in voucher programming? Give details
	Food
	Yes

	WASH
	Yes

	Kitchen
	Yes

	Mattress and blanket
	Yes

	Shelters
	Yes

	Hygiene
	Yes

	Education
	Yes



· Are they able to meet increased demand? How? 



· Time needed for meeting increased demand
	Food
	

	WASH
	

	Kitchen
	

	Mattress and blanket
	

	Shelters
	

	Hygiene
	

	Education
	



· Are you able to get credit for stock from your supplier? If not, can you manage increase demand? How?


· Other cash transfer programs in which the market is situated? by whom, challenges, experiences, address of the challenges..







· Existing banking and financial services infrastructure (List all banks, microfinance, post office, cooperatives, VLSA, mobile platform, security company). Give details of interaction






· Requirements and challenges for use of banks by participants
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· Mobile network coverage infrastructure (list operators, requirement and challenges) 




List of name and contacts of all people interviewed in the market
	SN
	Name
	Age
	Sex
	Market role
	Telephone number

	1
	
	
	
	
	

	2
	
	
	
	
	

	3
	
	
	
	
	

	4
	
	
	
	
	

	5
	
	
	
	
	

	6
	
	
	
	
	

	7
	
	
	
	
	

	8
	
	
	
	
	

	9
	
	
	
	
	

	10
	
	
	
	
	

	11
	
	
	
	
	

	12
	
	
	
	
	

	13
	
	
	
	
	

	14
	
	
	
	
	

	15
	
	
	
	
	

	16
	
	
	
	
	

	17
	
	
	
	
	

	18
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