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Resumen

OBJETIVO: espacio regular e informal para conocernos y conocer
nuestros respectivos trabajos relacionados con PTM.

LO QUE PODRIAMOS HACER: tratar temas técnicos en
profundidad

QUE QUEREMOS QUE HAGAS: utiliza el Q & A, el chat, los
emojis, en tu idioma de preferencia
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USTED PREGUNTO, NOSOTROS
RESPONDIMOS: RESULTADOS DE LA
ENCUESTA ANUAL 2022 DE LA CALP
NETWORK
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Principales resultados

Mas de 13.120 usuarios acceden al sitio web cada mes
198 documentos anadidos a la biblioteca de CALP en varios idiomas

Organizacion de mas de 75 eventos a los que asistieron mas de 5.500
participantes (no Unicos)
Los grupos de debate en linea de CALP (D-groups) acogieron mas de 540

correos electronicos enviados por sus usuarios
Aproximadamente 22.200 accesos al Cash Learning Hub de CALP.

7.810 cursos completados (tasa de finalizacién del 39%)
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Encuesta anual

» | » e Cubre de octubre
ol 2021 a septiembre
- 2022.

® Encuesta anénima
en linea en arabe,
espanol, francés e
inglés.
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ENCUESTADOS: TIPOS DE AGENCIAS

"
GOVERNMENT

PRIVATE SECTOR

DONOR
00
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Encuestados: geografia

Ageure 4: Geographical focus of survey respondents

Where is your work focused geographically

. West and Central Africa ' The Americas
. M E Rl @) 2l ard Pacific |escluding the Middle Eastl
. East andSouthemAfria ' Prefer not tozay

.I Global Europe



Encuestados: tipos

19% 80% 1%
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Encuestados: foco geografico

Rgure 2: Gender distribution per region

100

Global Westand Eastand fsig and FPaaghc Europe The Americs Frefer not
Cential Afiica Southem [excluding the
Africa Middle East)
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Encuestados: roles

* Especialista téecnico de PTM 21%
* Personal de programas humanitarios 20%

* Director de programa 13%
* Especialista MEAL 8%

* ;Qué conseguimos mas directores de operaciones, del sector
privado!

r\.’gz il e
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Formacion: acceso

Reure 6: Percentage of respondents accessing CALP training

Hawe you accesced any CALP tralning owver the last year?

ez, throua b online course=
Mo, other
Yez, throua h face-to-face courses

Mo, | did mot sequine training




Formacion: por quée no hubo acceso

?7 O &

36% 34% 21%

@ s =

(0)
21% 17% 17%
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Guias y herramientas: usos

Fzure 11: Usage of CALP produced tools or evidence

Have vou used CALP produced tools or evidence

. | o't koo




Guias y herramientas: impacto en la calidad de PTM

Agure 12: The effect of using CALP tools on improving the quality of CVA programming

Use of CALP tools In Impraving the guallty of CVA pragramming

. P arsat deal
. A zianiticant amourit
. A moderateamount
. Mot much




-__________________________________________________________
Coordinacion: mejora

Rgure 13: To what extent do you agree that cash coordination has become more effective in terms of its
impact on improved programme quality?

3% 2%

Cash coordinatlon effectlvness |n terms of Its Impact on programme  quallty

. Strongly azree . | don't ko
. Dis agres

Strongly ds=gres




Liderazgo: tendencias

Agure 14: How influential was CALP in the identification of emerging trends?

CALP positively influenced the identification of and response to emerging trends

. Very influential . | don't ko
. Estremely influential . Mot atall intluential
. Sliahtly influential
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Impacto: conocimientos y habilidades

Agure 15: To what extent do you think CALP helped increase your knowledre and skills to design and
implement good quality CwA?

To what extent do wiu think CALF helped Increase wour knowledge and skills
to deslgn and Implement good quallty CYAT

. A an=at deal . Mot much
. A zianificant amount . Mot at all
. A modergteamount . Motapplicble




Impacto: PTM 2021-2022

Rgure 16: CALPs impact on CVA over the past vear

CALP had a significant positive im pact on CWA cwer the pastwear
CALF hadsomepositiveimpacs on OwWh overt he pastyear
CALP had littke to no pocitive impact on DA cver the pastwear

CALP had significant negative im pacts on VWA cver the pastwear
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ENGAGEMENT AND
INCLUSION




ENGAGEMENT AND INCLUSION

Rgure 17: How respondents feel engaged with CALP

Strongly engazed
Enzazed
Somewhat engaged
Fareh ergaged

Complketely dis enzazed




Diversidad & inclusion

Agure 19: Improving CALP's diversity and inclusion

To what extent has CALP improved the diversity and inclusivity across its work?
Sianificantly improved

Somewhat improded

| donot know

Moimprovwement

Sianificantly wors ened
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COMPROMISO
E INCLUSION

+




-________________________________________________________
Areas para mejorar

* Obtencion de opiniones cada vez mas diversas
e Acceso a los materiales
e Utilizacion de los materiales

* Inclusion vy diversidad
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