HOW WE GET THERE WHERE WE GO WHAT WE BUY

98%
Big Shops: 62%
WALK Big Market: 42%

36 Minutes

60%

49%

AVERAGE T

TRANSPORTATION

HEALTH NEEDS

SCHOOL
MATERIALS

Small Stores: 80% . SuRCH
Small Markets: 38% CONTRIBUTIONS

DRY WEATHER:

AVERAGE TRAVEL COST: HOUSE REPAIRS
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CASH CROP

6% 13%

SEASONAL SELLING IN
LABOUR/CASUAL MARKET

6% 11%

n TRADE/SMALL SALARIED
s BUSINESS POSITION
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TRADE/SMALL [‘E
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Average Household Size: 5 people
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NATIONAL CASH TRANSFER PROGRAMME FEASIBILITY STUDY (CTP-FS) RESULTS
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70% HAVE ACCESS
AVERAGE TRAVEL TIME:

WHEN WE GO WHY WE GO

| TYPE OF FINANCIAL SERVICE WE USE TO SAVE/
45%, KEEP MONEY
Bank: 61%

Money Transfer/Western Union: 19% DON'T KNOW/NOT
28% Microfinance: 10% AELELY
» | Community Savings Group: 8% TO RECEIVE MONEY
3% ¥ [ Shop/Kredit/Kaon: 6%
Cooperative: 6%
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TO SEND MONEY

2 X YEAR




